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BIEMET

Deliverable 3.2 aims to report the activities developed under WP 3 — Consumer Outreach for all the
Tasks that are within this Work Package. DECO Proteste is the WP leader and there are 6 different
tasks under this WP:

e Task 3.1 Detailed communication plan and creation of ad-hoc outputs;
e Task 3.2 Communication via consumer organization channels;

e Task 3.3 Communication to consumers via retailers;

e Task 3.4 Communication to citizens and large audience;

e Task 3.5 Reaching out to consumers in secondary target countries;

e Task 3.6 Share best practices to inform consumers;

This work package presents a very specific and focused target which is the consumer: all the task
aims to the delivery and broadcast of communication material on the new energy labels directly to
consumers, using different channels.

These different channels establish Tasks 3.2 to 3.5: from the consumer defense organizations,
retailers, citizens and large audiences and ending on consumers in secondary target markets (via
national consumer defense associations present in these secondary markets). Task 3.1 is focused in
the creation of individual Detailed Communication Plans (DCP) for each participant whereas Task 3.6
will try to promote the sharing of best practices, findings and remarks drawn from the executions
and application of Tasks 3.2 to 3.5.

Although this quite a consumer centric Work Package, there is the need to involve pretty much all
the participants of BELT’s consortium, as all of the target areas are touched by consumer
communication activities — at the end of the day, we are all consumers. Also, there is the intention
to try and maximize the consumer reach in all the communication actions, if done at somewhat
specific levels like Public Procurement or with Manufacturers: even in specific open action which such
target, consumers may be touched and involved in these actions.

This Report is focused on the period between the 1% January and the 31 October 2020 and only
targets reporting any communication action executed directly to consumers, through one of the
above-mentioned channels. All other actions/events/materials that are outside of this scope will not
be reported on this document and will be presented in other deliverables.

WP3 — Consumer outreach
As presented in the previous chapter, Work Package 3 focused primarily in the communication to
consumers of the new energy label, its impacts, requirements, needs, benefits and timings. Basically,
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everything that a consumer needs to know about the new energy label should be communicated and
made available to consumers under this Work Package’s Tasks.

So, each of the WP3 Tasks are intended to cover a specific channel in which consumers can be
reached. Also, one of the Tasks dictates the creation of individual Detailed Communication Plans
(DCP) for each of BELT’s consortium participants on this WP — to ensure that all the communication
actions and moments are aligned both in terms of planning and also with BELT’s KPIs.

Two specific tasks impel the communication to consumers on secondary markets — markets that had
not been covered by the main BELT’s consortium — and to the sharing and dissemination of the best
practices drawn from the implementation of all of the communication actions that WP 3 establishes,
by all the consortium’s participants.

We now present a description of each of the Tasks within WP 3, followed by the indication of the
consortium’s participants in each Task:

Task 3.1: Detailed communication plan and creation of ad-hoc outputs

Brief description: Detailed Communication Plans (or DCP for short) should be constructed from
the Master Communication Plan designed and presented under WP2. Ideally,
each individual participant of WP 3 should have its own individual DCP, with
all of the communication actions clearly defined in time, target, channel... Also,
the DCP is to present a GANT-like diagram for all of the participant’s actions,
thus depicting the overlay, length and duration of each action. DCPs should
provide a clear picture of all individual communication actions, operating as a
support on the mid/long term work preparation.

Participants: DECO Proteste, SONAE, MCBO, ICLEI.

Task 3.2: Communication via consumer organization channels
Brief description: Task 3.2 aims to promote the direct and focused communication to consumers
via the national consumer defense associations present at BELT’s consortium.
Supported on the business-as-usual activities of the associations,
communicating the new energy label with consumers should be an action that
the participants need to have clearly identified and for which specific
actions/resources need to be allocated. One of the main objectives of this Task
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Participants:

is to capitalize the vast and wide consumer audience the participants have and,
therefore, to easily disseminate the intended message. For this task, each
participant is to devise a package of communication actions on all the
available/proper communication channels (magazine, online, social media,
videos, leaflets, training sessions...).

DECO Proteste, Altroconsumo, Test Achats, OCU, ZPS

Task 3.3: Communication to consumers via retailers

Brief description:

Participants:

Capitalizing on the very important relation retailers maintain with the
consumer, Task 3.3 tries to promote a deeper and more define communication
strategy involving retailers and the final consumer — this being considered as
another channel to reach end consumers. The idea is to disseminate the same
message on the new energy labels but through another communication
entity/channel: the retailers. Again, the strategy is the same: create a list of
specific and well determined communication moments with the consumer in
which the intended message should be disseminated.

SONAE

Task 3.4: Communication to citizens and large audience

Brief description:

Participants:

Citizens and large audiences is another specific target for BELT's
communication strategy. Here, specific communication actions will be
deployed trying to reach consumers through these two channels (groups of
citizens and larger audiences), using the expertise and ease-to-communicate
of some BELT’s consortium participants. Again, the main objective is to
capitalize on the previously existent communication network of such
participant’s and to be able to, in these specific channels, present the intended
message.

MCBO, ICLEI, ERION
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Task 3.5: Reaching out
Brief description:

Participants: BEUC

to consumers in secondary target countries

Task 3.2, 3.3 and 3.4 are focused in communicating the new energy label to
consumers present on the countries of BELT’s consortium participants. Could
this message be also transmitted and conveyed in other countries? Yes, it
could. This is what Task 3.5 intends to do: to (re)use the communication
actions, materials and messages, from the original BELT’s consortium
countries, and to disseminate them onto secondary/satellite countries, thus
amplifying the consumer outreach.

Task 3.6: Share best practices to inform consumers

Brief description:

Participants:

Sharing best practices on the activity of consumer information is also a very
important vector of this work package. The idea, here, is to try to gather the
main and most important findings, strategies, techniques, actions and
schemes that promote a better, more efficient and effective consumer
communication on technical matters such the new energy label. It’s important
to be able to capture and to properly analyze these findings as they can prove
to be quite useful in future communication and dissemination actions.

BEUC

Presenting results, figures and action numbers is always complicated and we’ll try to present them
through several tables for each of the Tasks, presented at the end of this Report. Also, and taking
into consideration the KPIs embedded in the Project, we'll present a subjective analysis of the
execution of the KPIS for each of the task/participant.

Task 3.1: Detailed communication plan and creation of ad-hoc outputs

Altroconsumo

The DCP have been created and continuously updated during 2020.

agreement No 847043.
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In the following DCP you can see the tools and activities already done and on working. Altroconsumo
developed some crucial project tools: BELT web calculator, BELT video, BELT factsheet, BELT official
website (which is constantly updated with the news and project results).

Following the DCP timeline, work on the specific actions was started in order to have the
communication actions ready for the specific date. However, some of the actions’ timeframe needed
to be adjusted in order to accommodate some delays on the production of some base materials. The
web tool calculator has been delayed due to the complexity of the web implementation. BELT master
video has been delayed because people who were working on it has been affected by COVID-19, so
the work has been done slower. However the delays above mentioned don’t compromise the success
of the project. The web tool is ready and embedded in BELT website and AC website. The video will
be ready by the end of November.

The DCP also took into consideration the communication actions developed in coordination with
LABEL2020 project on a national level.

Picture 1: a part of BELT's WP3 DCP for Altroconsumo

DETAILED COMUNICATION PLAN: ITALY - AE
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BEUC

For the secondary market targets, DCPs were created, prepared and controlled during the first
semester of 2020 for the current 4 entities initially targeted (CAl, EKPIZO, KEPKA and ALCO). The DCPs
for these specific secondary market entities are heavily supported by the reuse and republishing of
communication material prepared by the Project’s consortium.

Each secondary market entity has planned the communication moments based on the Energy Label
key dates and also on the communication material availability.

DECO Proteste

A Detailed Communication Plan (DCP) was created and put into operation, firstly only for DECO
Proteste and on a second stage also containing the Consumer focused actions promoted by
SONAE/Worten — as DECO Proteste and SONAE/Worten are from Portugal, a joint approach for the
design, conception and operation of the Detailed Communication Plan was considered to be the best
course of action.

After BELT's kick-off meeting, it became clear that LABELO20 interaction, on a national level, was also
required. This meant that the DCP from BELT (DECO Proteste and SONAE/Worten) would have to be
aligned with the one from LABEL2020. That merge and analysis was done during the first semester
of 2020, on several meetings that took place between both Project’s national participants.

However, due to differences in LABEL2020’s project structure, the final national DCP was a not an
early Deliverable and, for that, it has not yet been possible to present a final joint (BELT plus
LABEL2020) DCP. Also, some delays associated to structural changes within LABEL2020’s participants
meant that the joint discussion of the common DCP, for 2021, was not done during the last semester
of 2020 — although BELT national consortium is awaiting for a green light from LABEL2020 to finish
the communication analysis for 2021.

Picture 2: a part of BELT's WP3 joint DCP (DECO Proteste and SONAE)
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ARTIGO 2 Article - Magazine DECO PT 22-fev-2021 | 31-mar-2021 PLANNET OK x
. ) PT SETEMBRO 2021
ARTIGO 3 Article - Magazine DECO PT 23-ago-2021 | 30-set-2021 PLANNET OK x

PT JULHO 2020
ARTIGO 4 Article - Magazine DECO PT 22-jun-2020 | 30-jul-2020 |Dia Mundial da Energia CHECK FOl v~
Lancamento do Leaflet

ARTIGO ONLINE 1 Article - Online DECO PT 2-n0v-2020 | 6-n0v-2020 |MUDAR ISTO OU USAR O ESTATISTICO | %
ARTIGO ONLINE 2 Article - Online DECO PT 8-mar-2021 | 12-mar-2021 %
ARTIGO ONLINE 3 Article - Online DECO PT 6-set-2021 | 10-set-2021 %
ARTIGO ONLINE 4 Article - Online DECO PT 29-mai-2020 'E;:g'\:;"e:'z :Z fz:f"i'f https://wd v
ARTIGO ONLINE 5 Article - Online DECO PT 17-jul-2020 Nova Seccgdo: Aviso paradupla | 1./ v/

Etiqueta Energética

Even if the two Projects end up not having a common DCP — especially because both Projects have
decided to adopt a complementarity approach to the communication actions — the DCP for BELT will
always take into consideration the communication actions developed by LABEL2020, eventually
reflecting some of those specific actions. This is important in order to assure the above-mentioned
complementarity of the actions which can only be achieved if there is a joint planification of the
actions.

The DCP have been continuously updated during 2020, not only to identify new actions that were
introduced but also to reflect the execution of the actions.

Following the DCP timeline, work on the specific actions was started in order to have the
communication actions ready for the specific date. However, some of the actions’ timeframe needed
to be adjusted in order to accommodate some delays on the production and conception of some
base materials (delivered by WP2, like the videos, web tool, leaflet...). Also, the pandemic moment
that we face also brought some distortion to the timeframe for WP3, on a national level.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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sEmT

Erion

A DCP was created, prepared and controlled during the first semester of 2020 and it is continuously
updated according to activities evolution.

The DCP allows providing a comprehensive picture of ERION communication actions towards
different targets: market actors (suppliers, retailers and distributors) and consumers (families,
students, etc). Targeted stakeholders are from Europe, specific activities are performed also for the
Italian audience. The communication plan of ERION aims at reaching even higher slices of targeted
stakeholders, informing and supporting them regarding the introduction of the new energy label.

During the first year of the project, market actors have been addressed primarily with a dedicated
website in which many and differentiated information and guidelines are contained, allowing also a
direct interaction concerning specific requests. Then focused training session and other materials
have been tailored on suppliers and retailers’ needs. Materials provided wants to deeply investigate
topics while being easy to be used.

Consumers are continuously informed regarding BELT project and updating of new energy label
through multidisciplinary posts within Erion official social channels. Sensitization activities are being
performed with families and school, highlighting advantages of the rescaled label.

The communication activities towards consumers have been designed taking advantage of the
expertise of ERION communication department and creating synergies with other European projects,
in particular for reaching youngsters effectively.

The communication via retailers have been co-created with the support of the Italian retailers’
association (AIRES), the BELT partner SONAE and the Label2020 partner Eliante.

It is to be noticed that due to the COVID-19 pandemic situation some events have been rescheduled
or programmed virtually.

Here below you can find a snapshot of ERION DCP.

Picture 3: a part of BELT's WP3 for ERION

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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DETAILED COMUNICATION PLAN: ITALY - ERION
COUNTRY: Italy
PARTICIPANT: ECO
REVISION DATE: 17/11/2020

REVISION DONE BY: RCP
2 3
) -1 [ "3 2
¢ 2 tz|Ely & g g e | 4
< > S E |3k ' - =] x 9 c
z = 2w | S|F s c = Za 2
3 © a w E B
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CAMPAIGN 1 Facebook Post ECO |IT 12/09/19 12/09/19 BELT Kick Off Meeting communication https://www.facd v
CAMPAIGN 1 Linkedin Post ECO |IT 12/09/19 12/09/19 [BELT Kick Off Meeting communication https://www.link{ v
CAMPAIGN 1 Twitter Post ECO |IT 12/09/19 12/09/19 [BELT Kick Off Meeting communication https://twitter.co| v
CAMPAIGN 2 Website ECO | IT 01/10/19 28/02/22|section dedicated to BELT project on ERION website http://www.ecod| v
CAMPAIGN 3 Facebook Post ECO |IT 18/06/20 18/06/20 |Invitation to / Communication of BELT Workshop/Webinair (campaign 7 and 8) [ https://www.facd v
CAMPAIGN 3 Linkedin Post ECO |IT 18/06/20 18/06/20|Invitation to / Communication of BELT Workshop/Webinair (campaign 7and 8)  |https://www.link{ v
CAMPAIGN 3 Twitter Post ECO |IT 18/06/20 18/06/20 |Invitation to / Communication of BELT Workshop/Webinair (campaign 7 and 8) | https://twitter.col v
CAMPAIGN 4 Facebook Post ECO | T 23/06/20 23/06/20 Z:Zoan)d invitation to / communication of BELT Workshop/Webinair (campaign 7 https,//www facd v
CAMPAIGN 5 Manufacturer Trainingy ECO | IT 24/06/20 24/06/20 [Training BELT for suppliers https://www.you]
CAMPAIGN 6 Facebook Post ECO | IT 25/06/20 25/06/20 |communication of material upload on BELT website, related to campaign 7and 8 |https://www.facd v
CAMPAIGN 6 Linkedin Post ECO |IT 25/06/20 25/06/20 [Communication of material upload on BELT website, related to campaign 7 and 8 | https://www.link{ v

ICLEl's communication campaign is targeting public procurers. In collaboration with MCBO a

communication plan and training material has been prepared to inform procurers

energy label.

on the revised

The outputs include (slides for a train-the-trainers session, guidelines for procurers, an infographic
on the revised label and social media content. The information on the revised energy label was also
promoted via the following ICLEls channels:

MCBO

A DCP was created, prepared and controlled during the first semester of 2020.

Sustainable Procurement Platform (3000 monthly visitors);
Procurement Forum (5000 procurers registered);
(iii) Procura+ Newsletter (950 recipients).

Picture 4: a part of BELT’s WP3 for MCBO

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.
The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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DETAILED COMUNICATION PLAN: ITALY - MCBO

COUNTRY: Italy
ﬂ PARTICIPANT: MCBO
REVISION DATE: 17/11/2020
REVISION DONE BY: RCP
— m -
a 2.z s 2 2 S £sg
s 2 SE | 2 |& 5 ® 2 g g3
3 © & w =
«
Article about the new
CAMPAIGN 1 Article - Magazine MCBO T 1-mar-2021 fabel of washing x
machine, refrigerators,
dish washers and TV's
CAMPAIGN 2 Article - Magazine MCBO I 1-set-2021 f"‘“'e about the new P
abel of lamps
Article about the new
CAMPAIGN3  |Article - Online McBO | IT 1-mar-2021 fabel of washing *
machine, refrigerators,
dish washers and TV's
CAMPAIGN4  |Article - Online McBO | IT 1-set-2021 fAricle about the new *
label of lamps
CAMPAIGN 5 Leaflet (Factsheet) MCBO IT 7-set-2020 for P.A. https://euroconsumers.sha
CAMPAIGN 6 Facebook Post MCBO IT 14 set 2020 https://www.facebook.com|
CAMPAIGN 7 Linkedin Post MCBO T
CAMPAIGN 25 Linkedin Post 1-ago-2020 https://www.linkedin.com,
CAMPAIGN 26 Linkedin Post 28-ago-2020 https://www.linkedin.com,
CAMPAIGN 8 Video MCBO IT 30-set-2020 30 sec video https://euroconsumers.sha
CAMPAIGNS | Web Tool mMcBo | T 30-0ut-2020 wanding page for PUBII s/ /www.cittametropol
CAMPAIGN 10 Leaflet (Factsheet) MCBO IT 7-set-2020 for busi https://euroconsumers.sha

At the time of the creation of this Report, after 15 months of the project, the Metropolitan City of

Bolog

na has created a series of communication tools useful for communicating to the different

targets in the second half of the project. As indicated in the Detailed Communication Plan, these tools
are: factsheets, infographics, 30 second video, Linkedin page, a Landing Page, Guidelines and training
materials.

All these materials are focused on the target operators of public and private purchases. Nevertheless,
they can be used, as has been done by some Partners, all or partially, also for other targets (like end

consu

mers) as the basic information is the same and they are clear and easy to use.

A DCP was created, prepared and controlled during the first semester of 2020.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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Name

Picture 5: a part of BELT's WP3 for OCU

DETAILED COMUNICATION PLAN: SPAIN - OCU

COUNTRY:
PARTICIPANT:
REVISION DATE:
REVISION DONE BY:

Spain
ocy
17/11/2020
RCP

Type

Responsible Entity

Country

Target

Start Date

End Date

Note
LINK FOR PROOF

Action Status

ARTICLE 1

Magazine Article

14un-2020

30un-2020

Article about the new label of
hines https://www.ocu.org/-/media/ocu/resour]

ARTICLE 2

Magazine Article

22-fev-2021

31-mar-2021

/ARTICLE 3

Magazine Article

23-jul-2021

8-jan-2021

ARTICLE 4

Magazine Article

23-2g0-2021

30-set-2021

ON LINE ARTICLE 1

Website

1un-2020

4-jun-2020

ish | https://www.ocu.org/vivienda-y-energia,

In a second phase a Macro Communication Plan, together with the Spanish LABEL2020 entity,
ECODES has been created. That merge and analysis was done during the first semester of 2020, on
several meetings that took place between both Project’s national participants, unfortunately, first
because each entity are based on different places, and then because Covid 19, all the meetings have
been hold on line. Both communication plans are focused in actions to promote the outputs from
the project, and mainly to help consumers to understand better and to be informed about the new

energy label in some appliances.

To be sure that both projects transmit the same claims to consumers, the main deliverables have
been translated together, sharing them also with the Energy Ministry, IDAE, who agreed with them,

including their image on that factsheets.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant

agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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Picture 6: example of deliverable used from both project within the Energy Ministry

La etiqueta energética de productos esta cambiando

:Ha recibido dos etiquetas energéticas con su producto? La nueva escala de eficiencia

Hace mas de 20 afos que la etiqueta energética &5 referencia
de confianza para los consumidares. Sin embargo, la escala actual
de eficiencia, de A+++ a G, s¢ ha vuelto menos transparente

Fara continuar apoyando al consumidor en la seleccion de los
productos mas eficientes, la Union Europea ha decidide reforzar
les requisitos de desempenio de los productes, y regresar ala
escala de Aadg

Durante el periode de transicion, los productos presentaran
ambas etiquetas, la actual y la nueva, con clases distintas, frute
de la revisidn de la metodologia de elagificacion energética

Para més informacién: www.label2020.es www.belt-project.eu

¥ ..
G GiDAE M85 o

- L T 8

Proyecto co-financiado por
el programa Horizomt 2020
dé la Unidén Europea

Both Projects will work together, and also will try to have complementarity communication actions,
in order to inform as much stakeholders and consumers as possible.

The DCP have been continuously updated during 2020, not only to identify new actions that were
introduced but also to reflect the execution of the actions.

Following the DCP timeline, work on the specific actions was started in order to have the
communication actions ready for the specific date. However, some of the actions’ timeframe needed
to be adjusted in order to accommodate some delays on the production and conception of some
base materials (delivered by WP2, like the videos, web tool, leaflet...). Also, the pandemic moment
that we face also brought some distortion to the timeframe for WP3, on a national level.

The first communication effort was in June 2020, with an on line article, and a magazine one, in order
to announce that the new energy labels for some product categories were about to change, the
second at the end of October, before the two energy labels will be presented on the packaging of the
appliances. During these moments press release, magazine and online articles, social media &
webminars are combined to have maximum reach towards Consumers.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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BIEMET

SOFIES

Sofies did not execute any specific action on Task 3.1 during the period of the 1st of January until
the 31st October 2020.

SONAE/Worten
Under WP3, SONAE presented a joint DCP with DECO Proteste — also including some actions for WP4
that focused and touched consumers. Please, refer to DECO Proteste’s description for this task.

Besides collaborating with DECO Proteste on the DCP for Portugal, SONAE and Worten have also
detailed actions to run in Spain, given their Iberian presence. Thus, many of the initiatives planned
for Portugal, for online, social media, in-store communication and other channels, will be
implemented in Portugal and Spain as per the DCP shown below:

Picture 7: a part of BELT's WP3 DCP for SONAE (SPAIN)

DETAILED COMUNICATION PLAN: SONAE

ﬂ COUNTRY: SPAIN
50

PARTICIPANT:
REVISION DATE: 17/11/2020
REVISION DONE BY: AMS.
]
"
g 2. z £ 2 g E
H g Ei- £ |§ & g 2 = | 8
H = §E = H € = s =] =
z Lol w 2 - <} = - 2
i) < & w = =
= z 4
=
VIDEC 1 Video 50 ES 1-set-2020 4-521-2020 x
FACEBOOK POST 1 Facebook Post 50 ES 9-nov-2020 | 13-nov-2020 x
FACEBOOK POST 2 Facebook Post 50 ES 114an-2021 | 15jan-2021 x
FACEBOOK POST 3 Facebook Post 50 ES B-mar-2021 | 12-mar-2021 x
FACEBOOK POST 4 Facebook Post 50 ES G-set-2021 10-set-2021 x
LINKEDIN POST 1 Linkedin Post 50 ES 9-nov-2020 | 13-nov-2020 x
LINKEDIN POST 2 Linkedin Post 50 ES 114an-2021 | 15jan-2021 x
LINKEDIN POST 3 Linkedin Post 50 ES 8-mar-2021 | 12-mar-2021 x

A DCP was created, prepared and controlled during the first semester of 2020.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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Picture 8: a part of BELT's WP3 for Test Achats

DETAILED COMUNICATION PLAN: BELGIUM - TA
E COUNTRY: Belgium
PARTICIPANT: TA
REVISION DATE: 17/11/2020
REVISION DONE BY: RCP
]
3 o = -3
E 8 -1 £z -
¢ g iz | £ g 5 g |z 25 °s |53
5 £ 2E | 3 5 £ = |2 £8 £8 |3&
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3
CAMPAIGN 1 Magazine Article TA BE 1-out-2020 Focus on: 'The system is about to change'  |h https v
. . T Focus on the new label of washing machine, o
CAMPAIGN 2 Magazine Article TA BE 1-mar-2021 refrigerators, dish washers and TV's x
CAMPAIGN 3 Magazine Article TA BE 1-set-2021 Focus on the new label of lamps ®
CAMPAIGN 4 Article - Online TA BE 22-set-2020 Focus on: ‘The system is about to change' |https://www.test-aank https://www.test-acha| v/
CAMPAIGN 5 Article - Online A BE 1-mar-2021 Focus on theew labe o wasting machine, x
refrigerators, dish washers and TV's
CAMPAIGN 6 Article - Online TA BE 1-set-2021 Focus on the new label of lamps x
CAMPAIGN 7 Leaflet TA BE 26-0ut-2020 consortium leaflet 4p https://et umers https://et imer{ v
1
CAMPAIGN 8 Facebook Post TA BE 22-set-2020 Focus on: 'The system is about to change’ [ https://www.facebook https://wwuw.facebook
B [
CAMPAIGN 9 Facebook Post TA BE 6-nov-2020 Focus on thefabelnsde the packaging & 1) ps s fecebook htps://wwus facebook| ¥
End of Febr - begin of Focus on the new label of washing machine,
CAMPAIGN 10 Facebook Post A BE March 2021 refrigerators, dish washers and TV's *

The d

etailed communication plan is built around communication moments with specific messages.

The first moment in September was to announce that the new energy labels for some product
categories were about to change, the second beginning of November focused on the availability of
the BELT tool. During these moments press release, magazine and online articles, social media &

newsl

etters are combined to have maximum reach towards consumers.

Picture 9: Test Achats’ communication material example

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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ZPS

B BELT: Boost Energy Label Take up T

Communication plan TA

May/June/luly 2020 Sept/Oct 2020 Nov 2020 1 March 2021 1 Sept 2021
@ @ @ L @
Development of: COMMUNICATION: COMMUNICATION STRONG COMMUNICATION STRONG
Website for manufacturers ‘The system will change’ ‘New label inside the for 5 product categories with ~ COMMUNICATION
and retailers package BELT video for light sources
Guidelines for manufacturers + announcement of appliances.

Guidelines for retailers the webtool

Webinars for business actors
Training materials for retailers

Products that are meant to enter
the market from the 1st November
2020 (and until the 1st of March
2021) will have the new label
presented inside the package.

The four page leaflet and a one page flyer provided in English have been translated to Dutch & French.
This material has been communicated via the newsflashes of Test Achats.

The BELT tool has been translated to Dutch and French and is available on the website of Test
Aankoop & Test Achats.

e https://aline.nl.be.cm.scaline9.pro.conseur.org/belt

e https://aline.fr.be.cm.scaline9.pro.conseur.org/belt

The BELT 5 videos have been translated to Dutch & French.

A DCP was created, prepared and controlled during the first semester of 2020. Since March ZPS has
been active on social media. Also, some newsletters and two articles were prepared, flyers and
infographics were published on BELT subsection on ZPS webpage (beside two other articles on new
energy label).

All materials were and will be used in webinars for retailers and public procurement. One of the
online retailers, MIMOVRSTE, who is ZPS’s partner on the project, will in December launch landing
page on new energy label as well begin with soft communication activities — on Slovenian and
Croatian market.

Materials will be used as well in preparing school lessons for primary and secondary (technical)
schools. The list will be prepared in November 2020 and send out in November 2020 as well — if
interest levels are high, webinars for pupils will be organised.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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BELT tool will be launched end of November 2020.

Picture 10: a part of BELT’s WP3 for ZPS

DETAILED COMUNICATION PLAN: SLOVENIA - ZPS

COUNTRY:
PARTICIPANT:
REVISION DATE:
REVISION DONE BY:

Slovenia
zpPs
17/11/2020
RCP

Name

Type

Responsi

ble

Entity

Country

Target

Start Dat

End Date

Note

LINK FOR
PROOF

Action

Status

CAMPAIGN 1

Article - Magazine

ZPS

1-fev-2020

Sarticles (1st will be published
in March 2020, 2nd in
November 2020 when

transition period begins, 3rd in

2021 in March when the first
roup of products will have new!
energy labels)

CAMPAIGN 1A

CAMPAIGN 1B

ICAMPAIGN 1C

Article - Magazine

Article - Magazine

Article - Magazine

ZPS

ZPS

ZPS

SL

SL

SL

1-mar-2020

1-nov-2020

1-fev-2021

1st article: ZPStest

2nd article:ZPStest

3articles (1st will be published
in March 2020, 2nd in
Novemher 2020 when

Ittps://euroconsumers sharepoint.com/i//sites/belt/Proid

November 2020: Instead in the November the article was p|

Mar-21,

[CAMPAIGN 23

Leaflet

ZPS

SL

1-an-2021

Distributed on fair DOM (eng.
HOME) in March 2021 - If fair
won't be performed due to
coronavirus, leaflet/ brochure
will be distributed online via
2ZPS and retalier MIMOVRSTE
newsletter, sent to media

fair: March 2021

CAMPAIGN 3

Website

SL

1-mar-2020

Special section dedicated to

BELT project on www.zps.si

(name of section: Energijska
nalepka)

Ittps://www.zps sifindex.php/dom-in-vrt-topmenu-331/noy

CAMPAIGN 4

CAMPAIGN 5

Retailer Trainning Session

Video

ZPS

ZPS

SL

SL

Retailers

Retailer and consumers - Stimulate
both target groups to search for more
information via consumer
organisations

1-set-2020

1-dez-2020

|Active participation of
MIMOVRSTE salespersons + all
other interested retailers in
5L0/ 1st taining session will be

Localisation of campaign videos
(at least two - for consumers
and retaliers)

consortium video - st video

September 2020: https://euroconsumers.sharepoint.com/:f

[CAMPAIGN 6

Facebook Post

SL

1-mar-2020

Several dates - ongoing
activitity: related to campaign,
campaign events, BELT website
... First post was published in
March 2020.

Ihttps://www. facebook.com/zpsslo/

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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Task 3.2: Communication via consumer organization channels

Altroconsumo
Below, one can find the main actions taken by Altroconsumo through their communication channels.
The idea was to start with a light communication from September until December 2020, and then to
do a stronger communication during the first 4 months of the 2021.

Articles:

e Online: the online article
(https://www.altroconsumo.it/elettrodomestici/frigoriferi/speciali/elettrodomestici-come-
ridurre-i-
consumi?fbclid=IwAR3vuFJvKL6a02jjecID43rCsV24hm234f0afSaRhY6Ff1Q28ItLiv6hXyg ) on
Altroconsumo website has been read by 2193 consumers. This was just a firts article to

inform about the upcoming oft he new labels;
e Magazine: 1 article on Inchieste magazine. This magazine has been shipped to 333.039
consumers.

BELT website: https://www.belt-project.eu/

Social media posts:

e FB: https://business.facebook.com/70212282110/posts/10157308523657111/. This post
about the new energy label upcoming has reached an audience of 18.821 people.

Leaflets, Infographics and Factsheets:

e Factsheet: has been uploaded in BELT news website section.

BEUC
BEUC and its linked third parties (ALCO, EKPIZO, KEPKA and the CAI) have contributed to the
communication around the energy label through several communication channels, as indicated in
their respective DCPs.

Articles:

e 2 articles on the BELT project have been written and published on its website by EKPIZO;
e 1 news piece article has been written on the energy label and the BELT project by BEUC.

Press Release:

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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https://www.belt-project.eu/
https://business.facebook.com/70212282110/posts/10157308523657111/

BIEMET

e 1 press release on the project has been published by ALCO.

Social Media:

e 5 Facebook posts have been created on various aspects of the project and the energy label

by EKPIZO;

e 5 Twitter posts have been created on various aspects of the project and the energy label by
EKPIZO;

e 5 LinkedIn posts have been created on various aspects of the project and the energy label
by EKPIZO;

e 1 Twitter post has been created on the energy label, with direct mention of the BELT
project, by BEUC;

e 1 LinkedIn post has been created on the energy label, with direct mention of the BELT
project by BEUC.

Website:

e A dedicated BELT page has been already published on ALCO’s website.

DECO Proteste

The idea was to take advantage of the actual and already in place communication channels on a
national level. Therefore, the first approach was to define clear communication moments focused on
magazine and online articles — which, for the available communication materials, was the best
channels to use during 2020.

Articles:

e 2 magazine articles;
e 2 online articles.

Leaflets, Infographics and Factsheets:
o 2 Leaflets were produced during the first semester of 2020.
Newsletter:

e The reference to the online article containing BELT’s information was included in one
newsletter.

Press Release:

e 1 Press Release was done during the first semester of 2020.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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Social Media:

e 2 Facebook posts;
e 1 Twitter post;
e 1 Instagram post.

Leaflets were firstly designed and conceived to work as a direct communication channel to
consumers. The presence and use of leaflets was intended to reach consumers in a very direct way,
in a pre-pandemic scenario — which was heavily impacted during 2020. Nevertheless, leaflets were
produced (in a pdf version) and the high quantity print and dissemination is still waiting for a better
opportunity. In Portugal, with the cooperation between BELT and LABEL2020 on a national level,
some communication actions and materials were aligned between the two projects — for example,
the joint cooperation on the FAQ document creation.

Also, some additional material circulated between the two projects and had may have had an
additional consumer outreach, for example, on LABEL2020’s specific website.

Picture 11: LABEL2020 specific website in Portugal with some joint contents

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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Erion

Erion did not execute any specific action on Task 3.2 during the period of the 1st of January until the
31st October 2020.

ICLEI

ICLEI did not execute any specific action on Task 3.2 during the period of the 1st of January until the
31st October 2020.

MCBO

In this first half of the project, as written above, the Metropolitan City of Bologna has created a series
of communication tools made available to all Partners in order to better communicate with the
different targets.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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ocu

The main actions developed by OCU are been done using their own communications channels. The
idea is to inform consumers before they will get the new energy label on their purchased, so, a light
communication started on June, increased in October, and will be more important during first part
of 2021.

Articles:

e 1 magazine article;
e 1 online article.

Leaflets, Infographics and Factsheets:

e 2 Leaflets were produced during the first semester of 2020.
Press Release:

e 2 Press Release was done during the first semester of 2020.
Social Media:

e 2 Facebook posts;
e 2 Twitter post;

Webinar:
e 1 Webinar;

Leaflets were firstly designed and conceived to work as a direct communication channel to
consumers. The presence and use of leaflets were intended to reach consumers in a very direct way,
in a pre-pandemic scenario — which was heavily impacted during 2020. Nevertheless, leaflets were
produced (in a pdf version) and for the moment will be disseminate on an electronic way.

In Spain, with the cooperation between BELT and LABEL2020 on a national level, some
communication actions and materials were aligned between the two projects — for example, the joint
cooperation on the translation of the Guidelines Public Administrations and professional buyers

SOFIES
Sofies did not execute any specific action on Task 3.2 during the period of the 1st of January until the
31st October 2020.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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SONAE/Worten
SONAE/Worten, together with DECO Proteste, participate in the liaison with Label 2020
representatives in Portugal to align communication strategies and contents such as the leaflet

already highlighted by DECO Proteste.

Test Achats
TA focussed in 2020 on 2 communication moments. The first moment in September was to announce
that the new energy labels for some product categories were about to change, the second beginning
of November focussed on the availability of the BELT tool. During these moments press release,
magazine and online articles, social media & newsletters were combined to have maximum impact.

Following communication activities took place: 2 press releases, 2 magazine articles, 2 newsflashes,
1 online article & 1 dossier, 2 newsletters, 2 FB posts & 2 Instagram posts.

Picture 12: Test Achats’ communication plan lookup
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ZPS

ZPS used all available communication channels to promote BELT content:

Articles:

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant

agreement No 847043.
The information reported in this document reflects only the author’s view and the European Commission is not responsible for
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e Proactive media work (7 articles).
Leaflets, Infographics and Factsheets:

e Infographic (translated in CRO language as well);
o Leaflet (translated in CRO language as well).

Newsletter:

e 7PS newsletter (3 newsletters include info on new energy label — 2 for ZPS members+ non-
members, 1 only for ZPS members).

Press Release:

e 1 press release on the project has been published by ALCO.
Social Media:

e Social media posts (Facebook, Twitter and Linkedin).
Website:

e  ZPStest magazine (2 articles were prepared and published — both with free access within
ZPStest app and on ZPS webpage).

Task 3.3: Communication to consumers via retailers

Altroconsumo
Altroconsumo is trying to reach retailers through its network. Most of the Italian retailers are already
in contact with Erion, which has the specific task to outreach this target group. To date Altroconsumo
did not get in contact directly with any retailers, but it is coordinating with LABEL2020 Italian partners
in order to find the best strategy to contact retailers and not to overlap in doing this.

BEUC

BEUC and its linked third parties (ALCO, EKPIZO, KEPKA, the CAl) did not execute any specific action
on Task 3.3 during the period of the 1st of January until de 31st of October 2020.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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DECO Proteste

DECO Proteste did not execute any specific action on Task 3.3 during the period of the 1% of January
until de 31 October 2020. Nevertheless, DECO Proteste maintained a close look at the
communication materials produced and disseminated under this Task and communicated and
published the joint BELT-LABEL2020 leaflet designed and target for retailers and consumers.

Picture 13: BELT and LABEL2020 joint leaflet for double label presence

A etiqueta energética de produtos esta a mudar

Recebeu duas etiquetas energéticas com o seu produto? Nova escala de eficiéncia
Ha mais de 20 anos gue a etigueta energética & uma referéncia
de confian¢ga para os consumidores. Contudo, as classes de
eficiéncia de A+++ a D esgotaram o seu potencial de apoio ao
consumidor na identificagédo dos produtos mais eficientes. Para
continuar a apoiar o consumidor na selegdo de produtos
eficientes, a Uniao Europeia decidiu reforgar os requisitos de
desempenho dos produtos, e regressar & escala de A a G.

Durante o periodo de transigdo, os produtos apresentarao
ambas as etiguetas, a atual e a nova, com classes distintas,
fruto da revisao da metodologia de classificagao energética.

Saiba mais em: https://www.novaetiquetaenergetica.pt/
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da Unido EU[CID eia Mem a EASME nem a Comissao Europeia sao responsaveis por qualquer utilizagio gue pessa ser feita do
contelido disponibilizade neste documento.

Projeto co-financiado pelo

Also, DECO Proteste and SONAE/Worten are closely cooperating at a national level, allowing for a
close inter WP cooperation — for example, a retailer store action is contemplated at the DCP.

Erion
Erion has contributed to the communication to consumers via retailers, as indicated in its DCP.

In particular Erion has developed a leaflet (see Picture Picture 14) in collaboration with Aires. Aires is
the Italian Association of Specialized Appliances Retailers, that brings together the main chains and
major groups active in the sale of electrical and electronic equipment in Italy.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.

29



The leaflet contains information about what is the energy label and why there is the need of having
a new label. Then the rescaled energy label peculiarities are presented together with a simplified
timeline which explains when and how the new label could be visible.

The leaflet has been distributed through Aires to many retailers with the advice of displaying it in
their shops.

Picture 14 and15: Flyers for retailers developed by ERION in collaboration with Aires
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le cantinette vino e i desplay.

Moreover, in collaboration with the italian retailer Mediaworld, some training materials were
prepared to train store/e-commerce/customer service staff. The focus of the training was to support
retailers answering the most common questions customers can ask concerning new energy label
implementation. For example:

e Isthere a direct correspondence between the classes and the values reported in the new
label and those reported in the old one?

e What information is displayed by scanning the QR code on the label?

e By purchasing a product online, will | receive the equipment with the old or the new label?

e  Why did | receive a product with two labels?

e How is the energy efficiency of an equipment measured?

Picture 16 and17: training material developed by ERION

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.
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ICLEI did not execute any specific action on Task 3.3 during the period of the 1% of January until the
315 October 2020.

MCBO

ocu

MCBO did not execute any specific action on Task 3.3 during the period of the 1% of January until the
31°* October 2020.

As some retailers signed the support letters for the project, OCU is in contact with them. During the
webinar that taken place on 1st of October, organized together with LABEL2020, all the stakeholders,
also retailers were part of the session, sharing the different strategies that each group are following
to inform about the new energy label.

So, OCU will coordinate with LABEL2020 Spanish partner, ECODES, the different actions to be done,
in order to find the best strategy to contact retailers and not to overlap in doing this. Indeed, during
that webinar, the attendees were asked to be part of the National Expert Forum.

In addition, SONAE/Worten are closely cooperating at a national level, for example, participating on
the webinar mentioned before.

SOFIES

Sofies did not execute any specific action on Task 3.3 during the period of the 1* of January until the
31°t October 2020.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.
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SONAE/Worten

SONAE/Worten shared the project on social media (Twitter) to start raising awareness on the new
labels.

Under the DCP, specific consumer communication actions have been considered that can be
implemented via retailers such as in-store communication (displays, flyers, digital signage...) and also
online at retailers’ websites.

The mentioned, an A5 leaflet designed together with Label 2020 is a first example of a
communication material jointly prepared under the two projects that retailers can use to reach and
inform individual consumers:

Picture 18: BELT and LABEL2020 joint A5 leaflet that retailers can use to start informing consumers

A etiqueta energética de produtos esta a mudar

Recebeu duas etiquetas energéticas com o seu produto? Nova escala de eficiéncia
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eonsumidoer na identificagde dos produtes mais eficientes. Para
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eficientes, a Unido Europeia decidiu reforgar os requisitos de
desempenho dos produtes, e regressar a escalade A a G
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Test Achats

The four-page leaflet and a one page flyer in Dutch & French has been shared on the 26™ October
with the following partners, for communication to consumers via retailers:

e Comeos (represents commerce and services In Belgium);
e Nelectra (the organisation of independent electro retailers);
e Agoria (the trade federation for the technology industry).

The BELT tool & videos will also be shared with above partners later.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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ZPS

All materials prepared within the project (leaflet, infographics etc.) were sent to major retailers and
in November they will be sent to Chamber of Craft and Small Business of Slovenia.

e For retailer MIMOVRSTE online training via webinar was already organised, the next one
will be done on 10. 11. 2020 for the others;

e additional training sessions for retailers will be organised during March 2021 if the interest
is high;

e The BELT tool & videos will also be shared with above partners later.

Task 3.4: Communication to citizens and large audience

Altroconsumo
Italian retailers are already in contact with MCBO, which has the specific task to outreach this target
group. To date Altroconsumo is coordinating with LABEL2020 Italian partners in order to find the best
strategy to communicate towards citizens and not to overlap in doing this.

BEUC

BEUC and its linked third parties (ALCO, EKPIZO, KEPKA, the CAl) did not execute any specific action
on Task 3.4 during the period of the 1st of January until de 31st October 2020

DECO Proteste
DECO Proteste did not execute any specific action on Task 3.4 during the period of the 1% of January
until de 31 October 2020. Nevertheless, DECO Proteste maintained a close look at the
communication materials produced and disseminated under this Task and plans to try and reuse,
adapt and promote some communication material, during the remaining period of the Project, if
possible.

Erion
Erion has contributed to the communication to citizens and large audience, as indicated in its DCP.

Three main typologies of actions have been developed within the 3.4 task:

e lLanding page on official Erion website;
e Ecodom-Erion social media channels;
e Sensitization activities within online classes and families dedicated events.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.
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The first tool that has been used is the Erion website. Erion dedicated a landing page in its official
website (https://erion.it/en/research-and-inovation/belt/) introducing BELT project and linking to
BELT’s official website.

Ecodom (renamed to Erion) social media channels (Facebook, LinkedIn and Twitter) have been used
since the beginning of the project. Five social media posts campaigns have been published addressing
both market actors and consumers. Main objectives of the campaigns are the following:

e overview of the BELT project and link to the EU official project page;

e description of the new energy label, highlighting timing and general requirements;

e impact of the new energy label on the six categories of appliances impacted by the new
regulation;

e overview on the transition period;

e participation to conferences.

Awareness raising activities have been performed. Within the International E-Waste Day 2020, Erion
developed virtual session of sensitization within two events: one in Bologna for three classrooms of
students (along three days, from 13/10/2020 to 15/10/2020) from the Sabin high school (about 60
participants), and one addressing the families and inhabitants of the Merezzate+ quarter in Milan.
The registration of the event held on 14/10/2020 online for the Merezzate+ inhabitants can be found
here https://youtu.be/IXC-URipYxA. The poster of the activities performed with schools is reported
below.

Picture 19: ERION’s school poster

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.
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ICLEI

The information on the revised energy label was also promoted via the following ICLEIs channels:

e Sustainable Procurement Platform: 3000 monthly visitors;
e Procurement Forum: 5000 procurers registered;
e Procura+ Newsletter: 950 recipients.

MCBO
In this first phase of the project, MCBO produced different types of communication tools. These tools
aimed at a wider public and are as follows:

e Alanding page was published on the website of the Metropolitan City of Bologna. The web
page is only in English (https://www.cittametropolitan.bo.it/progetti europei/Belt project)
but it will also be translated into Italian;

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.

35


https://www.cittametropolitan.bo.it/progetti_europei/Belt_project

BIEMET

e A short video will be communicated through a Linkedin campaign for public purchasing
professionals but also for a wider audience through a display campaign on Google;

e On the school front, MCBO has started a collaboration with Erion (formerly Ecodom) for
communication with schools in the metropolitan area of Bologna. At the moment we are in
the research phase of interested schools;

e MCBO is currently collaborating with Altroconsumo and other partners on the general public
for the drafting of one or more press releases that hopefully have an impact on lItalian
national newspapers;

e MCBO has already started using its proprietary social channels to reach citizens in its area of
relevance and beyond;

e MCBO also organized with the precious collaboration of DECO Proteste and Altroconsumo
an on-line workshop within the 18th edition of the European Week of Regions and Cities
which took place on an online platform open to all interested parties.

ocu
As some public administrations signed the support letters for the project, OCU is in contact with
them. In addition, and together with LABEL2020, OCU has contacted with the Energy Ministry, IDAE,
in order to share with them the different actions that will be done during the project, and to be sure
that they are in line with the National strategy, and to get the official support.

SOFIES
Sofies did not execute any specific action on Task 3.4 during the period of the 1* of January until the
31°* October 2020.

SONAE/Worten
SONAE/Worten did not execute any specific action on Task 3.4 during the period of the 1% of January
until the 31°* October 2020.

Test Achats

The four-page leaflet and a one-page flyer in Dutch & French has been shared on the 26" October
with the FOD Economie, the Belgian government for communication to citizens.

The BELT tool & videos will be shared later.

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.
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ZPS

ZPS did not execute any specific action on Task 3.4 during the period of the 1° of January until the
31° October 2020.

Task 3.5: Reaching out to consumers in secondary target countries

Altroconsumo

Altroconsumo is gathering interest from secondary target countries thanks to the communication
activities done with online events and BELT website.

In particular we have received request for BELT material from Finland (Energiavirasto; Kuluttajaliitto),
and from Germany (Verbraucherzentrale Bundesverband e.V). These consumers association are
going to share BELT materials with consumers on a national level.

BEUC

BEUC supported its linked third parties (ALCO, EKPIZO, KEPKA, the CAl) with the development and
implementation of their DCPs. At the moment, the 4 entities have fully operational DCPs, which are
regularly updated with details on the implementation of each communication activity.

As part of its communication activities in Lithuania, ALCO has translated the BELT website in
Lithuanian and has published a Press Release announcing their involvement in the BELT project.

Picture 20: the homepage of the dedicated website on BELT in Lithuanian

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.
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Picture 21: ALCO’s press release on the BELT project

(“%J LVOA | () KLAUSKPATARIMD (@) @ LVOALT () LVOA FACEBODKES) +370 696 76444

APIE ALJANSA Atgal | sarasa

ALJANSO NARIAI

wwaess PROJEKTAS BELT PADES VARTOTOJAMS
“== | ENGVIAU VERTINTI PRIETAISUY

PRANESIMAI SPAUDAI

wo ENERGIJOS EFEKTYVUMA

PROJEKTAI
2020-06-15

NAUDINGA INFORMACIJA

2020-2021 m. Lietuvos vartotojy organizacijy aljansas (LVOA) kartu su
DUK partneriais i§ kity ES wvalstybiy jgyvendins projekta BELT (angl. Boosting
Energy Label Take Up), kurio tikslas — paskatinti vartotojus jvertinti energijos
prietaisy efektyvuma, atkreipiant démes; j gaminiy Zenklinimg ir etiketése

KONTAKTAI pateikiama informacija.

BOOST ENERGY LABF
2017 m. liepos 4 d. buvo priimtas Europos Parlamento ir Tarybos reglamentas

2017/1369, kurivuo nustatoma energijos vartojimo efektyvumo Zenklinimo

sistema ir panaikinama Direktyva 2010/30/ES. Gaminiy Zenklinimas

atnaujintas, kad vartotojus pasiekny tiksli, atpazistama ir lengvai palyginama

informacija apie energijos suvartojima, efektyvuma ir kitas pagrindines savybes.

Tai padés vartotojas i3sirinkti energetiskai efektyviausius produktus ir sumazinti

This project has received funding from the European Union’s Horizon 2020 research and innovation program under grant
agreement No 847043.

The information reported in this document reflects only the author’s view and the European Commission is not responsible for
any use that may be made of the information it contains.

38



EKPIZO has translated the BELT factsheet in Greek and published it in its website. They also made a

publication on their website and published a series of social media posts about the BELT project and
the energy label.

Picture 22: EKPIZO’s translated Fact Sheet on the energy label
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Picture 23: one of EKPIZQ’s LinkedIn posts on the energy label
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BEUC also actively facilitates the communication between the 4 entities, the project’s coordinator
and the other partners to the consortium and regularly updates them about relevant developments.

So far, BEUC organized a series of online calls with its linked organizations and Altroconsumo, to
address specific aspects of the national communication activities (for example, on the embedding
and translation of the web-tool in Lithuanian and Greek, and on the impact of Covid-19 on the
organization of dissemination events).
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DECO Proteste

We have worked alongside BEUC during the first semester of 2020 on supporting the elaboration and
creation of the DCPs for the secondary market target entities. At this point, the 4 entities already
involved (CAl, EKPIZO, KEPKA and ALCO) have fully operational DCPs and are starting to implement,
on the field, their communication strategy and actions.

Erion
Erion did not execute any specific action on Task 3.5 during the period of the 1st of January until the
31st October 2020.

ICLEI

ICLEI did not execute any specific action on Task 3.5 during the period of the 1% of January until the
315 October 2020.

MCBO
MCBO did not execute any specific action on Task 3.5 during the period of the 1st of January until the
31st October 2020.

ocu

OCU did not execute any specific action on Task 3.5 during the period of the 1 of January until the
315t October 2020.

SOFIES

Sofies did not execute any specific action on Task 3.5 during the period of the 1* of January until the
31°* October 2020.

SONAE/Worten
SONAE/Worten did not execute any specific action on Task 3.5 during the period of the 1% of January
until the 31°* October 2020
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Test Achats

Test Achats has not performed any action on Task 3.5 during the period of the 1% January to the 31
October 2020.

ZPS
All major materials produced within BELT project (infographics, leaflet, ZPS articles form ZPStest
magazine) were translated in CRO language — were MIMOVRSTE online retailer will communicate
with CRO consumers through its channels (webpage, newsletter, social media, POS) — start in
December 2020.

Task 3.6: Share best practices to inform consumers

Altroconsumo

Altroconsumo has not performed any action on Task 3.6 during the period of the 1t January to the
315 October 2020.

BEUC

BEUC decided to postpone the sharing best practices activities (including the organization of the 2
events with civil society) to Spring 2021 onwards, as we believe we will then be able to share more
information on the various activities organized at national level on the energy label as part of the
BELT project and identify best practices.

DECO Proteste

DECO Proteste has not performed any action on Task 3.6 during the period of the 1% January to the
31°* October 2020.

Erion

Erion did not execute any specific action on Task 3.6 during the period of the 1st of January untithe
31st October 2020.
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ICLEI

ICLEI did not execute any specific action on Task 3.6 during the period of the 1% of January until the
315 October 2020.

MCBO

MCBO did not execute any specific action on Task 3.6 during the period of the 1% of January until the
31°* October 2020.

ocu

OCU did not execute any specific action on Task 3.6 during the period of the 1% of January until the
315 October 2020.

SOFIES

Sofies did not execute any specific action on Task 3.6 during the period of the 1* of January until the
31°* October 2020.

SONAE/Worten

SONAE/Worten did not execute any specific action on Task 3.6 during the period of the 1% of January
until de 31%* October 2020

Test Achats
Test Achats has not performed any action on Task 3.6 during the period of the 1st January to the 31st
October 2020.

ZPS

ZPS has not performed any action on Task 3.6 during the period of the 1st January to the 31st October
2020.
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The first major conclusion that we can draw is that the Tasks under WP3 were deployed during 2020,
following the initially designed plan of the Project.

Nevertheless, it’s quite clear that BELT Project faced some unforeseen challenges during 2020,
especially those challenges brought by Covid 19 pandemics and the limitations it imposed to the
circulation of people. This meant that some of the communication actions that were prepared to be
deployed directly to consumers had to be adjusted and transformed, for example, into
communication actions done on a more digital approach. Also, the pandemic meant that some
actions had to be delayed due to the fact that some delays on the production of specific
communication materials were encountered.

All of the consortium’s participants created and are running individual Detailed Communication Plans
(DCP) as required by the Project. However, these documents are not closed and fixed documents and
the consortium participant’s have moved into a “update as need basis” approach for the DCPs —
meaning that these documents are under constant revision and adaption, both in terms of the type,
number and nature of communication actions and also in terms of dates.

At this point, by the end of October 2020, we see that more than 1.5 million consumers (1 563 512)
have been reached by the magazine articles present on the Consumer Defence Associations magazine
articles. This number is expanded by the 15 717 consumers touched by the online articles launched
during this period.

For ZPS, the national website area, with specific content/information/tools related to the new energy
label, proved to be another interesting vehicle of communication, reaching more than 2500 page
views during 2020. For the remaining consortium participants, no specific data is available essentially
due to the fact that these specific website areas have not yet been launched or have been launched
quite recently and don’t have yet outreach figures calculated. Also, there are some participants that
use the online articles has the online website channel.

Social media actions generated some contact with consumers during this period, with more than 245
000 consumers reached (245 761) throughout the entire social media network of all participants, for
WP3.

Other communication vectors with consumers were also explored during the period from the 1% of
January to the 31t of October 2020 in the form of newsletters, press releases and mass media
channels (radio). Newsletters enabled us to reach an excess of 228 000 consumers (228 222) while
press releases enabled us to broaden the replication of the online information published in all the
consortium partner’s websites — although it’s virtually impossible to measure the consumer outreach
of the replicated information via these secondary and tertiary communication channels. A particular
note for Test Achats’ radio communication action, with a quite interesting potential consumer
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outreach of around 1 084 500 consumers — which is a very interesting number for a single
communication campaign.

Other more targeted actions, namely specific training sessions for consumers, retailers and public
procurement (both having end consumers as one of its targets) provided some minor consumer
outreach. Also, for leaflets and factsheets — who’s consumer outreach effectiveness was severely
impacted by CV-19 situation. Other communication actions are expected to add to the consumer
outreach during the rest of 2020 and 2021, in particular the launching and operation of BELT’s tool
on the Consumer Defense Association consortium’s participants and on those present in secondary
markets. Videos that will be launched during this timeframe are also expected to be able to provide
with a significant consumer outreach.

BEUC has managed to engage and start working with 4 Consumer Defence Associations in secondary
markets, outside the ones already covered by BELT consortium’s participants. At this point, DCPs are
in place and communication actions have started during September (in some cases) or will start by
the end of 2020/early 2021.

A final word for LABEL2020 integration that is being done on a national level. Each Project participant
has developed national actions in order to integrate the communication actions in the countries were
LABEL2020 was also present, trying to optimize resources, communication moments and possible
synergies. Under WP3, the integration work is being done at this time of the Project’s execution and
will assume a higher importance for 2021, as both Projects anticipate the bulk of the communication
actions for this period.

WP3 is under control and the communication actions, at this point, are aligned with the overall
expectations even taking into consideration all the unforeseen impacts that CV-19 has brought to the
year of 2020.
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